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Overview

WIC can be & powerul, life-chanqing place for parents when el greste st needs are met But neming parents to
‘open up and share thelr needs and concerns |3 sometimes a challenge. “Geting 1o the Hear of the Matter
i far calling thraugh the chaser and identifing impartant lop k
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g have or truth about nutrion prachices bacause they Teared
Judgrment. And who can blame them? Yye all want to look good to others, especially when iinvolves parenting
skillg.

“eting 1o the Heart of the Ma%er” provides quick ways 10 (dentify parental needs and interes1s. Many of the tooks
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Using uneque tooks instead of computer-genarated quesons bo uncover parental concems mMeght sound scary.
o worrles, WG nutrition the tools for over & year with qrea success. They, 100,
wihen they firz1 tried them but'werns smazed at their newlound ability to 2éro in on key 123ues

with real peaple for
toal behavior

quickly. Youll fin practical lips from hese expers as well as complebe dnecions fr using e lools wder each
afthe headings.

Irs & greal tirme to work for WIC. New tools and are far
change. We irvte you to experience the power of the “Ciening 1o the Heart of the Matter' taols,

behavior

Project background

F bl materials that were factually accurate but boring, the
Magsachusetts WIC program soplied for USDWA Speclal F to develop Hion-based materials.
These Touching Hearls, Touching Minds materials were a huge hilwilh both clients and staff, Dul the traditional
Saggic-briesind sassissmint process ddn e with e warm and Siendly emotionbased materals In 2007,
Magsachusats WIC racaned additional LSO tonls that wild
naturally lead inbo powerlul core conversalions. This project—Oemng 10 the Hear of he Matter—s the resull of
e need for pased and staff

furs 1 creata

Check oul Touehing Hearts, Touching Minds emotion-bazed materials atihis weosie:
e o hingheanstouchingminds.com

Contact information

Thi Mazsachussts WIC program waloames your fandbackl Flaass cantact Lynn £ arant at
Lynn Dtarantod@etate. ma us

There is fio nead 10r parmission b wse or uplicats the 10015, Everyone i welcorme 1o use hen. Simply
dewmioad Indnvidusi lles b pirt the foals.

Commonly asked questions

VT 6 Theere @ mead to THCK” panants o
Al get honest answers T
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oot questions. We found he snswers to these quastions by talking o moems In foeus groups, Whst seems
e stralphiforwand, neutral guestions about faod and eating- Ll nutrition
muhition s bl miy sevr ey diffisnond b @ pamrd. Sarrs woery hat the neilioni n pwpert an food—miy
Jurdger e s parinds. I ad@Son, e wondue whal is feing rocondisd abau Siom when thei
dutifully added to endless comalter siréens. And evenyone wanis to be pasiivedy perceniad, 85 pecially when i
<omes 1o something &5 emoBonal & parentng, 80 s0ne parents créate response hat will allow them 1o "save
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WL 16 & bahawor change program. Unforunately, behavior change (8nt ateays logical or defined. Instead, i's &

‘series of deelzlons fueled by emotion. The tooks have and proven 1o be effective
wou. Belleve will ek Tor you &nd iy themn wan
Wi peieict g sy sanel youe

Haw o you comect client sesponses o mitnition education?

*Getling 1o thi: Hedart of the MaSer® ook Hulrition skl wha

e Rty sl An STty stining will b bl o menlity emporan eralional pulse poirs Thise pulse

POINEE" can be woven Inka the conversation, and the nutrmonisl can indmdualize nutrion counseling based on
a mam “tick”. ¥ioeos on each tool page Tor examples of how this 15 accomplished.

bt idenlifying ernali
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“Cieting o the Heart of the MsSer toots help nuirition|sts connect Arst to the needs of the participant Afler ihis

initizl tion I3 made, the mare and il inihe blanks a3 te corversation
carifinuies. By using s ok fo opim up , rary will s fresly bt thisic
analing lsakits, anel lhe rissilioniss) il niturisy o il fo gasheer e dita. Ther loals wel alsn eneauags
pamcipants o offer up mare honest answers. Dnce Teals 1opics,

required data may be easy to gather dunng !he appointment.

Do "Gening o the Heart of e Maner” tools take

Oood news: "0etting to the Hear of the Matier” 10ols save you fime becsuse tey are quick and easy. Many can
e done In less man & minutel These foals il “get 10 the nesrr of what migh be on & parents mind.

Whilch “Getting 1o the Hear of the Mames” tocds are saslestto use?

Althinugh nutrition S16i 2ach had helr favorae toole, they all embraced the spprosch snd Tound them easy and

e done in less than & minute| These 100ls iy “get 1o the nearm ofwhat might be on & parent's mind.

‘Whilch "Getting to the Heart of the Mamer™” tosls are eastest 1o use?

Althiough rutrition $1aif each had their favore toolz, they all ernbraced the spprosch snd Tound them easy and
fun o use. Some nulriSanists pofierned fo abstract ook like i Card Sor, “"What's on YOUR Li:
anud e hsdonic sabe befare Iring mane . hup
e magic wand. Az with all change, i 1akes bme to refine your aporoach. Give yoursell pemision 1o
‘egpenmment with all the 10018, knowing they have been wall receivad by Do YIC £1af and clients.

What do WIC educator s think of the “Gemiivg 1o the Heart of the Mames™ tosls 7

Here are quotes formn MAWIC s1affwho used the "Cetting to the Hearl of the Matier 10013 for over & year:

o “Follow-up sapointments can be 0 routing. Haing new tools to use at each Mz ransfoms monotonous to
earanedinany”

= “Thatonts ") ‘wa Fiad navar balaa

= "B brave and have confidence. You may feel awkward at first, but keep tring, Eventually, you will hit an
sppoiriment where everdhing chcks, Thal's when you realize te power of the lools®

» “Tha toofs ane ton-based that and lead b powermul Convarsations. The booss
hae recharged appointments®

“Thia ks changiod B wary wir nolito b clients Thiy S b dopor 1
cuursrling shills wing the ot

= "llove the range of iools. There's one that e’

» “Thi tonks ik oo job eassiir | dan i 1o drill moms with sndiess questions Sl msul in stals, phary
COFvESGENOnS. Dwoid b veng sar 10 e o baring aSer niseing b inaresling WG comversations cin
e wilh ese tools
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The Metaphor Images Project
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Instructions on how to use the Metaphor Images tool.

Gatting clients 10 share deeply personal feelngs with 3 YIC aducator they just metin only a Tew minutes
sounds Impossible, Rant? Metaphor Images meke i easy 1o uncover emotions snd towghls quickty, succinctly
and powerlully. Here's shon guide 1o using metaphor images in the WIC clinic

1. Place the rmelaphor images where the client can see all of them,

& Aszkclients to select an image that 2ays somathing about how Mey Teel about a nutrition 1o9ic. (How their
child Is @ating, welght gain during pregnancy, eti.)

3 Ak "Whial daies that image sy siout how you fiel ahout (upic)?

4 Usefeslings as & 10 an amazng Wragping behavior 2l in
with emotions

Why metaphor mages ane ¢fclive 3 revealing emotions

» Al
thelr th, i

ightfarseard quistion and you might nol gol a straighfarsand answir Boople b lroub saying

aecially if thosy e cncuened aboul fiuling jdged

Asking clients 1o make connaciions between metaphor images and their experiances 18ps into the crestve
side of thelr besin where faelings and images Iie.
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